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9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.
Typical Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are 45.3 years old (9.7%
younger than average) and have a $147,256 (53.8% higher than average) annual household income.
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8.7% or 323,382 of MINNEAPOLIS-ST. PAUL DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Typical Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 47.1 years old (6.3%
younger than average) and have a $140,742 (27.5% higher than average) annual household income.
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10.1% or 246,253 of ST. LOUIS DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Typical Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 44.5 years old (11.6%
younger than average) and have a $128,440 (28.8% higher than average) annual household income.
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8.1% or 149,646 of CINCINNATI DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Typical Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 44.6 years old (11.1%
younger than average) and have a $117,505 (18.3% higher than average) annual household income.
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8.6% or 153,737 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older Attended a COMEDY CLUB in the past iZ
Typical Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 51.9 years old (6.2%
younger than average) and have a $141,524 (36.1% higher than average) annual household income.
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9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.

Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are 30.7% more likely to be a
college graduate, 37.8% more likely to work full-time, 1.5% less likely to be married, 5.4% more likely to be

a parent of 1 or more children under 18.
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: e 8.7% or 323,382 of MINNEAPOLIS-ST. PAUL DMA Adults 21 or older Attended a COMEDY CLUB in the past 12...
. acIne Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 45.9% more likely to be a

CormEDY CO

. college graduate, 30.8% more likely to work full-time, 12.7% less likely to be married, 26.4% more likely to
- be a parent of 1 or more children under 18.
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10.1% or 246,253 of ST. LOUIS DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.

HE”“M j STl Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 22.1% more likely to be a

college graduate, 21.5% more likely to work full-time, 8.6% less likely to be married, 22.2% more likely to be
a parent of 1 or more children under 18.

COMEDY CLUB
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a parent of 1 or more children under 18.

8.1% or 149,646 of CINCINNATI DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 8.4% more likely to be a
college graduate, 35.3% more likely to work full-time, 4.2% less likely to be married, 28.1% more likely to be
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8.6% or 153,737 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older Attended a COMEDY CLUB in the...
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 41.4% more likely to be a

college graduate, 49.6% more likely to work full-time, 17.9% more likely to be married, 14.1% less likely to

be a parent of 1 or more children under 18.
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| more likely to have a dog.

9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.
Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are 2.% less likely to own their
home, 32.9% more likely to own a higher valued home, 6.2% less likely to have a single-family home, 19.8%

Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
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8.7% or 323,382 of MINNEAPOLIS-ST. PAUL DMA Adults 21 or older Attended a COMEDY CLUB in the past 12...
E Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are .6% more likely to own their
- home, 25.8% more likely to own a higher valued home, 3.8% less likely to have a single-family home, 33.6%

more likely to have a dog.

m Own/Rent/Other: Adults 21 or older mﬁm Type of Home: Adults 21 or older 4™ Pets in Home: Adults 21 or older
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10.1% or 246,253 of ST. LOUIS DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.

HE”“M }m STl Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 8.8% less likely to own their

COMEDY CLUB home, 22.1% more likely to own a higher valued home, 7.7% less likely to have a single-family home, 17.3%
more likely to have a dog.
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8.1% or 149,646 of CINCINNATI DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Funny e c I N Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are .1% more likely to own their

==
BunE ) home, 3.5% more likely to own a lower valued home, 8.3% more likely to have a single-family home, 20.6%
more likely to have a dog.
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8.6% or 153,737 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older Attended a COMEDY CLUB in the!...

WPB l Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 5.1% more likely to own their

TED LiGHT

home, 14.2% more likely to own a higher valued home, 3.3% more likely to have a single-family home, 55.%
more likely to have a dog.
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%ggy fme [0 9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.
\VY M E e Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are .% less likely to look up D-I-Y
—_— advice online, 9.7% more likely to always vote in local elections, 63.4% more likely to belong to a gym,

koA 38.5% more likely to fly domestic past yr.

al Activity: Adults 18 or older
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45.7% more likely to fly domestic past yr.

8.7% or 323,382 of MINNEAPOLIS-ST. PAUL DMA Adults 21 or older Attended a COMEDY CLUB in the past 12...
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 9.5% less likely to look up D-I-
Y advice online, 8.5% more likely to always vote in local elections, 48.1% more likely to belong to a gym,
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10.1% or 246,253 of ST. LOUIS DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.

HEUUM ? Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 9.4% more likely to look up D-
COMEDY CLUB I-Y advice online, 27.5% more likely to always vote in local elections, 90.4% more likely to belong to a gym,
41.3% more likely to fly domestic past yr.
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35.6% more likely to fly domestic past yr.

8.1% or 149,646 of CINCINNATI DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 8.8% more likely to look up D-
I-Y advice online, 3.5% more likely to always vote in local elections, 42.% more likely to belong to a gym,
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8.6% or 153,737 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older Attended a COMEDY CLUB in...
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 10.4% more likely to look up
D-1-Y advice online, 4.8% more likely to always vote in local elections, 45.4% more likely to belong to a

gym, 29.8% more likely to fly domestic past yr.
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; 14.3%
1.trip 245,072 | 13.6%

; 13.1%
2trips pTREY) 14.3%

214,409 11.9%

8.0%Flew Domestic past year:
Avg. # Domestic Flights: IRNEZNNEEE Y E

h hh hhhhﬂ-hhh P i s B e &
e i B B

4 trips

5-9 trips

Gardening  lawncare  Swimming i i volinteer  Belongto Iogging - Gmupm'nu! sewing-  Bowling Hiking-  Yoga-Pdstes Follows  Basketbal adeh  camgvers! Camping  Tennis Football  Competitive Organized  Hunting  Softball-  Smow Skiing
Outdoor  [Fiowersor Wark  Heaith Club or Running clas cntts Backpacking weight Loss Continuing  Aging Parent Video Gaming Road Race Bassbail  snowbasrding
Cooking  Vegetables) aym Progam Education  or Relative 15K,

Marathon,

= who Attended a COMEDY CLUB in the past 12 months ® WEST PALM BEACH-BOCA RATON e
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Events attended/places visited past 12 months: Comedy club



oY i)

Past 3(_)-days QSR Users: Adults 18 or older
e |

‘ —F
_

1time

2times

3 times 12.0%

4 times

5times

6 -9times

12.5%

10times or more

= who Attended a COMEDY CLUB in the past 12 months

Total Mon thly QSR Users:

musA

Avg. Monthly QSR Meals:
3.4%

9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.
Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are 7.7% more likely to use QSRs
past mo., 15.3% more likely to use Sit-Down Restaurants past mo., 50.2% more likely to use Casinos past yr.,

20.7% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
€ w

1time

16.9%

2 times

3 times

11. 9%

= who Attended a COMEDV CLUB in the past 12 months

Total Monthly Sit-Down Restaurant Users: A
83.0% 72.0%

4 times

5 times

6-9times

10 times or more

mUSA

it-Down Restaurant Meals:

Drank Past 30-days. Adults 18 or older

Liquor
Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer
Microbrew / Craft Beer

# who Attended a COMEDY CLUB in the past 12 months

HUSA

UsA USA Projection Scarborough R2 2025: Sep24-Aug25

Top-10 Cuisines: Adults 18 or older

(Sit- Down Restaurants Used Past 30-days)

Mexican  Chinese rdm malan  Wings/ Bagel/ Steakhouse Upscale uumw
House Burgers /  Domet/
coffee -: Sparts Bar  sakery mm
Asian
® who Attended a COMEDY CLUB|n the past 12 months nUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Attended a COMEDY QLUB in the past 12months [Tj2001050 27.7%

un G 15.2%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert §

Sports Betting

Spa

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Other Gambling Casinos visited past 12 months: Yes
® who Attended a COMEDY CLUB in the past 12 months mUSA
2,635
USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 24,802

Events attended/places visited past 12 months: Comedy club

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape

# who Attended a COMEDY CLUB in the past 12 months. mUSA
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Past 30-days QSR Users: Adults 21 or older

Lime | oy
% timas 15.3%
3 tmes

10 times or more 11‘1% "

®who Attended a COMEDY CLUB in the past 12 months W MINNEAPOLIS-ST. PAUL

Total l\gzo%{ﬂy QSR Users: Avg. Monthly QSR Meals:

3,189 874

8.7% or 323,382 of MINNEAPOLIS-ST. PAUL DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 7.3% more likely to use QSRs
past mo., 18.8% more likely to use Sit-Down Restaurants past mo., 57.7% more likely to use Casinos past yr.,

68.9% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

g &P ume
6-9times F
10times or more E

B MINNEAPOLIS-ST. PAUL
Avg. Monthly Sit-Down Restaurant Meals:

# who Attended a COMEDY CLUB in the past 12 months

Total Monthly Sit-Down Restaurant Users:
89.9% 75.7%

Drank Past 30-days: Adults 21 or older

Any Type of Beer

!

1,696,440 45.7%

Liquor

Domestic Light Beer

1,149,359 31.0% |

Domestic Regular Beer

1,131,954 30.5%

Wine

1,ﬁ91‘sss 29.4%

29.4% i

Imported Beer

774,182 20.8%
Microbrew / Craft Beer

:

14.0%

= who Attended a COMEDY CLUB in the past 12 months

MINNEAPOLIS-ST. PAUL  DMA

= MINNEAPOLIS-ST. PAUL

Scarborough R2 2025: Aug24-Jul25

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

hiihhhlkhh

Chinese wings/  Bagel/
= who Attended a COMEDY CLUB in the past 12 manths

Mexican  Caffee Malan  steakhouse Upscale  indisn f

Wouse/ Burgers/ Donwt/ Thai /
Coffes Bar sponts gar  Bakery Other
Asian

= MINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Attended o COMEDY CLUB in the past 12 months |STSISIIIE 16.0%

mivnearoLis-sT. PAuL [EEFRESY 12.2%

< Past 12 months Casino Activities: Adults 21 or older

Slot Machines

Stage Show / Concert M
Table Games (Craps, Poker, etc.)

Bar / Nightclub

5 21,
Upcl s

Sports Betting 11.9%

381,38410.3%

5.2%

Other Gambling 9.6%

Used Past 30-days: Adults 21 or older

%

Casinos visited past 12 hs: Yes

= who Attended a COMEDY CLUB in the past 12 months ® MINNEAPOLIS-ST. PAUL

Qual Intab 173
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Events attended/places visited past 12 months: Comedy club

ijuana / Cannabis Cigarettes

= who Aftended a COMEDY CLUBin the past 12 months

= MINNEAPOLIS-ST. PAUL
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Past 30-days QSR Users: Adults 21 or older

i

“

2times

3times
4 times

5 times

6-9times

® who Attended a COMEDY CLUB in the past 12 months ST, LOUIS

10 times or more

Total l\gg.-;a;{rfy QSR Users: Avg. Monthly QSR Meals:

86.4%

10.1% or 246,253 of ST. LOUIS DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 2.8% less likely to use QSRs
past mo., 4.9% more likely to use Sit-Down Restaurants past mo., 82.9% more likely to use Casinos past yr.,

3.8% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

BYRLY $2— 2020w
3times 11.0%
A—

= who Attended a COMEDY CLUB in the past 12 months W ST. LOUIS

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
75.0% 71.5%

Drank Past 30-days: Adults 21 or older

Liquor

Any Type of Beer

1020871 42.3% !

1,033,107 42.5%
Domestic Light Beer .

Domestic Regular Beer

Wine

6!

Imported Beer - v
Microbrew / Craft Beer ms* 17.3% i
= who Attended a COMEDY CLUB in the past 12 months WST. LOUIS
ST. LOUIS DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Pz

chinese  Mexican
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Attended o COMEDY CLUB in the past 12 months 26.5%

ST. LouIS ruﬁ.rsz 17.9%

nakan  Wings/  Cofe Steskhouse Bagel/
Burgers | House/ Donwe/

sports Bar Coffes tar Bakery

upscale  Seafood

#who Attended a COMEDY CLUBin the past 12 months mST. LOUIS

< Past 12 months Casino Activities: Adults 21 or older

r 12.8%
4.7%

8.6%

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Spa 7.0%

Other Gambling

Used Past 30-days: Adults 21 or older

%

333 580

hs: Yes

ELs

Casinos visited past 12

® who Attended a COMEDY CLUB in the past 12 months m ST. LOUIS
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Events attended/places visited past 12 months: Comedy club

ijuana / Cannabis

Cigarettes

uwho Attended a COMEDY CLUB in the past 12 months.

ST, LOUIS



Past 30-days QSR Users: Adults 21 or older

i

# who Attended a COMEDY CLUB in the past 12 months W CINCINNATI

Avg. Monthly QSR Meals:

2times

3times

4 times

5 times

6-9times

10 times or more

Total Monthly QSR Users:
92.8% 86.6%

 we T

8.1% or 149,646 of CINCINNATI DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.

Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 7.2% more likely to use QSRs
past mo., 5.1% more likely to use Sit-Down Restaurants past mo., 66.1% more likely to use Casinos past yr.,

4.8% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€ w

1rtime 13.9%

2 times 18.0%

Stimes 12.8%

4 times 9.8%

5 times 7.0%

6-9times 11.2%

10times or more
® who Attended a COMEDY CLUB in the past 12 months

Total Monthly Sit-Down Restaurant Users: A
80.4% 76.5%

B CINCINNATI

it-Down Restaurant Meals:

Drank Past 30-days: Adults 21 or older
Any Type of Beer

Liquer - prixen 10.6% [N

Domestic Light Beer
Wine

Domestic Regular Beer

Imported Beer - v
Microbrew / Craft Beer i
= who Attended a COMEDY CLUB in the past 12 months m CINCINNATI
CINCINNAT! DMA Scarborough R2 2025: Sep24-Jul25 Qual intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  Chinese  CoMee  Wings/ Steakhouse maiian
Wouse /  Burgers /
Cotfes mar Sports 2ar

upscale  Seafood

Pz

wwho Attended a COMEDY CLUBin the past 12 months 8 CINCINNAT

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Attended o COMEDY CLUB in the past 12 months 22.7%

CINCINNATI 348.216 18.9%

< Past 12 months Casino Activities:

Slot Machines

Adults 21 or older

564,386 30.7%

Bar / Nightclub

Table Games (Craps, Poker, etc.) priwrrrym

I

Upscale Restaurant 136,328%

Used Past 30-days: Adults 21 or older

%

269,536

ijuana / Cannabis

Sports Betting W 18.3%
Stage Show / Concert 6.3% 18.4%
Other Gambling 43%% -
Sps 1.2?6.5% Casinos visited past 12 hs: Yes
® who Attended a COMEDY CLUB in the past 12 months ® CINCINNATI
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Cigarettes

mwho Attended a COMEDY CLUB in the past 12 months. = CINCINNATI



Past 30-days QSR Users: Adults 21 or older

2times

i

3times

12.4%

4 times
5 times

6-9times 3.5%

# who Attended a COMEDY CLUB in the past 12 months W WEST PALM BEACH-BOCA RATON

Total Monthly QSR Users:
82.9%

10 times or more

Avg. Monthly QSR Meals:
76.2%

8.6% or 153,737 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older Attended a COMEDY CLUB in the ;:iast...
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 8.8% more likely to use QSRs
past mo., 11.2% more likely to use Sit-Down Restaurants past mo., 77.9% more likely to use Casinos past yr.,

32.4% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 21 or older
€

»

1time

15.0%

2 times

3times 11 0%

4 times

5times

6-9times %

10times or more

® who Attended a COMEDY CLUB in the past 12 months B WEST PALM BEACH-BOCA RATON

Total Monthly Sit-Down Restaurant Users:
82.0%

Avg. Monthly Sit-Down Restaurant Meals:

73.8%

Drank Past 30- days. Adults 21 or older
W

427, 1)6 23.8%
r 13.9%
5.4%

= who Attended a COMEDY CLUB in the past 12 months & WEST PALM BEACH-BOCA RATON

Liquor
Any Type of Beer

Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

- v
¥

Microbrew / Craft Beer

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese  malan  Mexican Steakhouse Wings/  Coffer  Upscale  Sesfood m.w
eurgers/ Mouse/
spors Bar Coffes tor mhr

Asian
= who Attended a COMEDY CLUBin the past 12 months @ WEST PALM BEACH-BOCA RATON
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Attended o COMEDY CLUB in the past 12months [STBTANIIIIN 24.6%
WEST PALM BEACH-BOCA RATON 16.5%

Past 12 months Casmo Activities: Adults 21 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Bar / Nightclub
Sports Betting
Other Gambling Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 21 or older

%

1 111451
ijuana / Cannabis

= who Attended a COMEDY CLUB in the past 12 months = WEST PALM BEACH-BOCA RATON
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Cigarettes Vape
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mﬁdlnvestments ned: Adults 18

401K Plan .119,6:.34],;.15 5.0

IRA (Individual Retirement Account)

Stocks or Stock Options  prerrrpaserrr

5,58 21.4%
Mutual Funds  prerreras 17.3%
4,238,217/ 16.3%
Money Market Funds 13_9%
3, 3 11.6%
Bonds m-a%

Other (Crypto / NFTs / Metals, etc.) Mg;';m

89.5%
g %

529 Plan / College Savings Plan m';%

w who Attended a COMEDY CLUB in the past 12 months mUSA

Second Home or Real Estate Property

or older

9.9% or 26,069,239 of USA Adults 18 or older Attended a COMEDY CLUB in the past 12 months.
Adults 18 or older who Attended a COMEDY CLUB in the past 12 months are 32.1% more likely to have a

401K, 23.9% more likely to have an Auto Loan, 49.6% more likely to Invest/Trade Stocks Online, 4.9% more
likely to pay with their Debit Card.

n #l Financial Services Has and/or Uses: Adults 18 or older

8.8%
6.8% 6.2% 5.4% 5.2% 4.6%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

w who Attended a COMEDY CLUB in the past 12 months mUSA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 51715201 19.7%

Financial Planner -
47,051,987 17.9%

Online Investing / Stock Trading

36,865,447
55,7 13.6%

9.2% ®

Accountant

24,441,567

Insurance Agent at a Local Office (not online) _su 207 1'72

Real Estate Agent

3.6'

6.0%
6%

10.9%10.7%

5.9% 6.7%

5.2% 4.3% 3.8%
Estate Planning m : » e - Lo TR
. *Past 12 Months) Visa PayPal Debit Card Zelle Venmo MasterCard le Pay Cash Google Pan American  Store Credit  Discover uare Cash  Facebook Samsung P:
Divorce / Family Attorney ( 4 " Appetay Aep ey Express Ccard - Messenger g ey,
= who Attended a COMEDY CLUB in the past 12 months mUSA # who Attended a COMEDY CLUB in the past 12 months mUSA

USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,635
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mﬁﬁlnvestments Owned: Adults 21 or older

401K Plan

1,994,903

IRA (Individual Retirement Account)

Stocks or Stock Options

25.9%
7 2 19.9%

14.8%
14.9%

Mutual Funds

32,897 10.2%
Bands 11.0%

Other (Crypto / NFTs [ Metals, etc.) 9_41:-2%
529 Plan / College Savings Plan m%“'”‘
Second Home or Real Estate Property 5'»“'?’;%

Money Market Funds

® who Attended a COMEDY CLUB in the past 12 months B MINNEAPOLIS-ST. PAUL

’ 8.7% or 323,382 of MINNEAPOLIS-ST. PAUL DMA Adults 21 or older Attended a COMEDY CLUB in the past 12... »
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 22.8% more likely to have a
401K, 24.5% more likely to have an Auto Loan, 85.4% more likely to Invest/Trade Stocks Online, 3.% more

o pay with their Debit Card.

Financial Services Has and/or Uses: Adults 21 or older

12.5%
10.2%
7.0% 6.7% 5.6% 6.4%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Improvement Home
Account Loan or Home Mortgage

Equity Loan

u who Attended a COMEDY CLUB in the past 12 months B MINNEAPOLIS-ST. PAUL

Professional Services Used*: Adults 21 or older

Financial Planner

2

Tax Preparation Service

931,550 25.1%

Online Investing / Stock Tradi
g/ "

_ ; B 16.4%
Insurance Agent at a Local Office (not online)
Accountant e 1n.2% o .
325,013 8.8%

11.0%
a.5%
E

Real Estate Agent

Estate Planning ity

140,7%
1.1%

(*Past12 Months)

Divorce / Family Attorney

m MINNEAPOLIS-ST. PAUL
Qual Intab

w who Attended a COMEDY CLUB in the past 12 months

MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2025: Aug24-Jul25

T\ Past 3-Months Payment Methods Used: Adults 21 or older

e 8.4% 91% 00 750 o
2.0%

“

Store Credit  Cash App  Google Pay Square Cash  Facebook Samsung Pay
Card Messenger

m MINNEAPOLIS-ST. PAUL

American Discover

Express

= who Attended a COMEDY CLUB in the past 12 months

DebitCard MasterCard  Apple Pay zelle

Venmo

PayPal

Visa

173
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mﬁﬁlnvestments Oned: Adults 21 or oldr

401K Plan

1,077,854 44.3%
IRA (Individual Retirement Account)

16.8%
7 15.9%

15.1%
314,949 12.9%
4 13.6%
110 10.9%

Other (Crypto / NFTs [ Metals, etc.) i

Mutual Funds

Money Market Funds

Bonds

9.7%
) 26,083 11.0%
529 Plan / College Savings Plan ﬂ_ﬁ%

Second Home or Real Estate Property 5:;’;

® who Attended a COMEDY CLUB in the past 12 months W ST.LOUIS

Checking  Debit or ATM

10.1% or 246,253 of ST. LOUIS DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 26.4% more likely to have a
401K, 32.8% more likely to have an Auto Loan, 31.3% more likely to Invest/Trade Stocks Online, 15.7% less
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 21 or older

10.0% g1%  8.6% o o0 _—
' 3.8% 4
[ ——

Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

oy

Account card Account Banking Paying Banking Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home

Equity Loan

® who Attended a COMEDY CLUB in the past 12 months M ST. LOUIS

Professional Services Used*: Adults 21 or older
288,541
273,281 11.2%
-—
Real Estate Agent %a,:ﬁ%
Estate Planning mmﬁﬁ

=0,3% (*Past12 Months)
1.1%

= who Attended a COMEDY CLUB in the past 12 months m ST. LOUIS

ST. LoUIS DMA Scarborough R2 2025: Aug24-iul25 Qual Intab 235
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Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Divorce / Family Attorney

—

Past 3-Months Payment Methods Used: Adults 21 or older

% TS% 67% TO% g0 o

Discover ~ American  Facebook  Square Cash Samsung Pay
Express Messenger

PayPal Debit Card Venmo MasterCard Zelle Apple Pay e Credit
Can

m who Attended a COMEDY CLUB in the past 12 months mST.LOUIS

Events attended/places visited past 12 months: Comedy club



8.1% or 149,646 of CINCINNATI DMA Adults 21 or older Attended a COMEDY CLUB in the past 12 months.
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 25.% more likely to have a 401K,

.2% more likely to have an Auto Loan, 7.2% more likely to Invest/Trade Stocks Online, 20.2% more likely to
pay with their Debit Card.

Financial Services Has and/or Uses: Adults 21 or older

mﬁélnvestments Owned: Adults 21 or oldr

834,516 45.3%

401K Plan

IRA (Individual Retirement Account) o ot

Stocks or Stock Options
12.8%
Mutual Funds 13.6%
Money Market Funds ’é";:e
; 0221 6.8%
529 Plan / College Savings Plan 9.7%
11.4%
Other (Crypto / NFTs / Metals, etc.) MS%

9.3%
c 202 B3% 4.8% 5.3% 3 gy 5.3%
2y M e e
Money

e 1 oo o
Bonds M 7.1% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBill  Mobile Home Auto Loan Certificates of Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement Home

Second Home or Real Estate Property Account Loanor Home  Mortgage

Equity Loan

= who Attended a COMEDY CLUB in the past 12 months = CINCINNATI = who Attended a COMEDY CLUB in the past 12 months B CINCINNATI
A % r—
Professional Services Used*: Adults 21 or older | pgeyPast 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service e
Online investing / Stock Trading
& . 1 7.3%
Insurance Agent at a Local Office (not online) 2.8%
10.0%
Accountant m . .
8.0% 0.1% 9.8% 8.3%

e i E—

4.2%
s - el oo
Real Estat nt =

Google Pay  Store Credit ~ American Discover  Square Cash  Facebook Samsung Pay

Debit Card Venmo MasterCard Zelle Cash App  Apple Pay

Divorce / Family Attorney Ess:lm (*Past 12 Months) visa PayPal i i s
= who Attended a COMEDY CLUB in the past 12 months m CINCINNATI = who Attended a COMEDY CLUB in the past 12 months m CINCINNATI

CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 179
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8.6% or 153,737 of WEST PALM BEACH-BOCA RATON DMA Adults 21 or older Attended a COMEDY CLUB in...
Adults 21 or older who Attended a COMEDY CLUB in the past 12 months are 46.7% more likely to have a
401K, 61.3% more likely to have an Auto Loan, 48.9% more likely to Invest/Trade Stocks Online, 1.4% more
Iikely to pay with their Debit Card.

mﬁﬁlnvestments Owned Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan  porrery 37.7%
IRA (Individual Retirement Account)

Stocks or Stock Options

23.5%
Matual Funds m
9.8%
Money Market Funds M 12.8%
6,40 10.7%
Bonds [EFPR o7

Other (Crypto / NFTs [ Metals, etc.)

0% gon
11.8%LERL - ztm 2.9%

0% sox Y i PR . e e
Second Home or Real Estate Property 7.9% che:long Debitor ATM  Savings  CreditCard  Orline Mobile  Online Bill Home Autoloan  Money Certificates of Personal Loan  Home  Studentloan Refinanced
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/ Colleg G T 20% e
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19.5%
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120 830 6.7%

8,45 5.5%
Real Estate Agent 59@ 9.3% 9.4%
4.8% 5.5% 3.5%
i 1.1% oy
Estate Planning Gy %170 ; o s - R - ]
5 r 0.6% (*Past12 Months) visa PayPal MasterCard Zelle Debit Card Venmo Apple Pay American Cash App  Store Credit Google Pay Discover  Square Cash  Facebook Samsung Pay
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Events attended/places visited past 12 months: Comedy club



Funny pa Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 3 days, 1 hours, 50
W M E & minutes and 28 seconds each week with All Forms of Media.
— 81.5% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 7 hours and 31 minutes each week
listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

87.2%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

54.6%
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o
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 3 days, 21 hours, 24
minutes and 6 seconds each week with All Forms of Media.

82.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 8 hours and 42 minutes each week
listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

“ 70:01:17

Concurrent

Us09¢ % \who Attendeda COMEDY CLUB  MINNEAPOLIS-ST. PAUL
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Avg. Weekly
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 3 days, 0 hours, 8
minutes and 3 seconds each week with All Forms of Media.
COMEDY CLUB

89.3% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 7 hours and 7 minutes each week
listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.

Weekly
Reach %:

98.2%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

78.7%

¥ ; B?* 8% 75:38:26
Concurrent
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Weekly H:M: . 64.3%

ST. LOUIS
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 3 days, 10 hours, 5
minutes and 40 seconds each week with All Forms of Media.

82.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 6 hours and 58 minutes each week
listening to All Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
P 77:14:33
rrent
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in the past 12 months
% of Total
Weekly H:M:
Avg. Weekly
Hours:Minutes Sidd b =<} =) -} ] e el 2:30cni] 0580 0:200ny) 0450 0182
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| Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 3 days, 15 hours, 14
minutes and 29 seconds each week with All Forms of Media.
85.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 7 hours and 33 minutes each week
listening to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.

oo g

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:
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78:43:06
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fumny Fane [T Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 7 hours, 21
W M E minutes and 13 seconds each week with All Forms of Ad-Supported Media.
—_— 78.5% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 6 hours and 50 minutes each week
8 Re listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.

o 97.2%
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 20 hours, 12
minutes and 22 seconds each week with All Forms of Ad-Supported Media.

77.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 7 hours and 29 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-

Weekly
Reach %: Supported Media: Adults 18 or older
] 52:49:36
concurr
cd sage 54.5%
% of Total 68.2%

Weekly H:M:
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 4 hours, 8
HELIUM minutes and 33 seconds each week with All Forms of Ad-Supported Media.

84.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 6 hours and 24 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.

COMEDY CLUB

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurr
usage 48.8%
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months

Weekly
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 14 hours, 26

minutes and 4 seconds each week with All Forms of Ad-Supported Media.
80.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 6 hours and 40 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

59:38:29
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Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 2 days, 21 hours, 18
minutes and 59 seconds each week with All Forms of Ad-Supported Media.

84.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an avg. of 7 hours and 25 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 7 hours
and 54 minutes each day with All Forms of Ad-Supported Media. 78.5% listen to Local AM/FM Radio
for an avg. of 58.6 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)

Top-13 All !-;orms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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who Attended a COMEDY

Instagram 4 &9 CLUB in the past 12 months

Netflix

 who Attended a COMEDY CLUB in the past 12 months musA = who Attended a COMEDY CLUB in the past 12 months HUSA

verage week) % Time Spent

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
fa T T . fhuroge soy)

Grocery Stores 2 -k 2 3
Billboards & Signs (Weekly Drivers) Email/Text/

Search (Google, Bing, etc.] IM/Zoom,et

Billboards & Signs
Local AM/FM Radio (Weekly Drivers)
60.6 49.5

c. (Personal
Billboards & [Facebook & Work)
Signs (Weekly 534 384
Drivers)

AN et RS s R

Local AM/FM Radio

Facehook R A Local TV Stations <65 } ocal TV Stations Email/Text/| SSGeqreh
Email/Text 1M/ Zoometc. (Personl & work)  PSIBERTEE O™ Avg. Hours+Minutes/day with All .0 ‘ | Amazon Shopp 5 M/ ?@“‘f‘“ (Google,
el . Forms of Ad-Supported Media: Prime/IMDb/ ng Eacebook E [T”"f’f“‘ & Bing, etc.)
Locol TV Stetions Adults 18 or older FireTV Instagr (.mr‘ a:: 5 Work). 284
Non-Premium Cable TV Networks 35.8 am =
256 Shopp News/
Shoppinglnd. Focd/Auctions Timwel o) [w,,,,n Search . Amazon ing Weat...
Instagram usage 56.5% Non-Premium Local AM/FM (Google, News/ Non-Premium Cable TV ' Prime/IMDB/Fir | (incl.  Instag
who Attended a COMEDY UsA Cable TV Networks Radio Bing, etc.) Weathe Networks etV Food/  ram
Gas Stations/Convenience Stores CLUB inthe past 12 months 706 586 312 r/Spor... | 875 4238 Auct.. | 210 BEE
Amazon Prime/IMDb/FireTV
# who Attended a COMEDY CLUB in the past 12 months musA u who Attended a COMEDY CLUB in the past 12 months mUSA
usA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2635 3 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 24,802 - for Anything .

Events attended/places visited past 12 months: Comedy club



for an avg. of 64.2 minutes/day.

Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 9 hours
and 44 minutes each day with All Forms of Ad-Supported Media. 77.5% listen to Local AM/FM Radio
(Local Radio delivers 8.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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COMEDY CLUB

for an avg. of 54.9 minutes/day.

Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 7 hours
and 26 minutes each day with All Forms of Ad-Supported Media. 84.8% listen to Local AM/FM Radio
(Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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for an avg. of 57.2 minutes/day.

Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 8 hours
and 55 minutes each day with All Forms of Ad-Supported Media. 80.8% listen to Local AM/FM Radio

(Local Radio delivers 8.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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for an avg. of 63.6 minutes/day.

Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an average of 9 hours
and 54 minutes each day with All Forms of Ad-Supported Media. 84.4% listen to Local AM/FM Radio
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Avg. Week All Audio (Persans & % Reach): Adults 18 or older

20,454,317 or 78.5% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months
listen to Ad-Supported Local AM/FM Radio for an average of 58.6 minutes every day representing
37.4% of all time spent daily with Ad-Supported Audio.
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7 250,558 or 77.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen
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7 208,935 or 84.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen
HELIUM to Ad-Supported Local AM/FM Radio for an average of 54.9 minutes every day representing 36.3%
of all time spent daily with Ad-Supported Audio.
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7 120,851 or 80.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen
to Ad-Supported Local AM/FM Radio for an average of 57.2 minutes every day representing 40.3%
of all time spent daily with Ad-Supported Audio.
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. | 129,756 or 84.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen
RED LIGHT to Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day representing 43.5%
) of all time spent daily with Ad-Supported Audio.
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20,454,317 or 78.5% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months
W ME listen to Ad-Supported Local AM/FM Radio for an average of 58.6 minutes every day representing
EY v B | 37.4% of all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 78:3% 76.7% Audio: Adults 18 or older

"Share of Ad-Supported Audio” - m

who Attended a COMEDY
CLUB in the past 12 months
% of Wee

Time Spen
Ad-Suppo

Audio 39.4%
14.1% 13.6% 12.3% 12.8% o
9.8% 5 11.2% g 59, 8.6%
8.4% 6 90/ 1.5% 7.0% 5.1% "
Weekly . 4.3%

—
Reached(,454,31700,998,735 10,272,634 1,251,887 2,553,2231,957,419 3,687, 27235 735,994 3,197, 14433 448,787 2,916, 20124 878,237 2 243, 66218 085,230 1,847,10118,451,799 1,323,08311,217,088 752,668 6,006,820
Local AM/FM Podcasts Spotlfy TV Music All Others iHeartRadio SiriusXM
Average Radio Channels

YouTube Music Pandora Amazon Music

e oo B BT [ o O s O o0 N o BRR o Il e B
B who Attended a COMEDY CLUB in the past 12 months H USA

UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2635

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025 Sep24-Aug25 Qual Intab 24,802 soeﬁ_al for Anything _

Events attended/places visited past 12 months: Comedy club



Weekly 80.2%
Reach% 77.5%

37.3%

Weekly
Total
Persons

Reached: 350,558 2,979,825

MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 173 MINNEAPOLIS-ST. PAUL DMA
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

120,481 997,161
Local AM/FM Podcasts

Average H
Daily M Radio

i
B who
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208,935 or 84.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen

!'!E!Elrlm }’F—’rx STl to Ad-Supported Local AM/FM Radio for an average of 54.9 minutes every day representing 36.3%
of all time spent daily with Ad-Supported Audio.
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120,851 or 80.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen
to Ad-Supported Local AM/FM Radio for an average of 57.2 minutes every day representing 40.3%
of all time spent daily with Ad-Supported Audio.
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129,756 or 84.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen
RED LIGHT to Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day representing 43.5%
of all time spent daily with Ad-Supported Audio.
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® who Attended a COMEDY CLUB in the past 12 months

20,454,317 or 78.5% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Hits, Classic Rock, and Country.
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: 250,558 or 77.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, All Sports, Country, Pop Contemporary Hit
Radio, and Adult Contemporary.
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' 208,935 or 84.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen to Ad-
ELIUM Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Adult Hits, Pop
Contemporary Hit Radio, and Urban AC.
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: 120,851 or 80.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Classic Rock, Urban
Contemporary, and Adult Contemporary.
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' 129,756 or 84.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Country, Classic
Hits, and Urban AC.
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16,340,956 or 62.7% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months
watch Ad-Supported Local TV Stations for an average of 80. minutes every day representing 29.6%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 21 or older
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220,590 or 68.2% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 86.8 minutes every day representing 22.3% of all
time spent daily with Ad-Supported Video.
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181,138 or 73.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 85.3 minutes every day representing 32.3% of all
time spent daily with Ad-Supported Video.
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117,857 or 76.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 98.5 minutes every day representing 26.4% of all
time spent daily with Ad-Supported Video.
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220,590 or 68.2% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 86.8 minutes every day representing 22.3% of all

time spent daily with Ad-Supported Video.
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86,037 or 57.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 143.9 minutes every day representing 36.2% of all

time spent daily with Ad-Supported Video.
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| 117,857 or 76.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations for an average of 98.5 minutes every day representing 26.4% of all

time spent daily with Ad-Supported Video.
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220,590 or 68.2% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Game Shows, Local News - Late, and Comedies.
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181,138 or 73.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
!!E!a!lclm; Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
Local News - Morning, Game Shows, and Dramas.
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86,037 or 57.5% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports, Local News -
Evening, Comedies, Movies, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 21 or older

(averoge week) Totol Persons.
Local News - Evening

Ymi§m’.

sports

Local News - Morning m.
e shovs - PR ki 57m i

Local News - Late m-m

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 21 or older

-

National/Network News

P conking s T TN
sesusperslcrime. A Rl i

fauerege ooy

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Evening
333

Local News -

Comedies
315

Court Shows
27.0

Mystery/Susp
ense/Crime

| National/ | Fo

Local News -
Late
219

Network
News
17.6

Game Shows
274

Local News -
Morning
39.4 Dramas
37.6 Court
Shows

21.6

National
/Networ
k News

Local Ney
Late

Local News -
Evening

u
[ D

who Attended a COMEDY CINCINNATI
Documentaries muum- CLUB inthe past 12
ith
courtshows  EE S TR -
mwho Attended a COMEDY CLUB in the past 12 months m CINCINNATI

Dramas
3

27.9

218 14.8

Comedies
26.6

Mystery/
Suspense
/Crime
183

Food/
Cooki
ng
Sho...

Doc
um

u who Attended a COMEDY CLUB in the past 12 months

B CINCINNATI

Ad-Supported Locul TV Station Programs (Persons & % Reach): Adults 21 or older

Persons.

5 ————5
S ——
S e
o — WU

(Averoge week]
Local News - Evening

Sports
Local News - Morning

Comedies

3
'ﬁ

nt:

o
1
Joa
s

14.2%)

I

voves - PR —— . rm
Game Shows M

Local News - Late

_llv-
l!!!ﬂl

Mysery/Stapensey Crime M-m

Dramas

Avg. Hours+Minutes/day with Ad—
Supported Local TV Stations: Adula

-1 ‘”H

Fooceaking svovs - USPET  R™
who Attended a COMEDY CINCINNATI
Court Shows Mm CLUB inthe past 12
th
= who Attended a COMEDY CLUB in the past 12 months m CINCINNATI
CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 179

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc.

LLC. All rights reserved.

d—Su,ngorted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Comedies
30.9

Game Shows
33.0

Dramas
409

Dramas
51 4
2 Mystery
/Suspen
sefCrim
e Late
24.9 219

Local News -
Evening
36.2

Local
News -

Court Shows
27.0

Local News -
Morning
48.1

Local News -
Morning
39.4

Daytime Talk
Shows
26.3

National/N | Foo

Movies etwork... | d/.

3338

Comedies
26.2

Game Shows
274

Mystery/S
uspens:

National/N
etwork...

Daytime
Talk
Shows
19.4

Local News -  Local News -
Evening

30.4 Food/Co...

m who Attended a COMEDY CLUB in the past 12 months

Events attended/places visited past 12 months: Comedy club

m CINCINNATI
* Share of Everything

13 for Anything _



'RED LIGHT

Local TV Station Programs (Persons & % Reach): Adults 21 or older
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Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,

Movies, Local News - Morning, and Dramas.

who Attended a COMEDY WEST PALM BEACH-BOCA

fauerege ooy

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Game

Local News -
Morning
36.5

Local News -
Evening Movies
243 21

Late
188

Dramas
336

Comedies

RATON 235

3.7%

Local News -

Court Shows
219

Mystery/Suspens
e/Crime

17.7

Food/C

Nati
ooking f

al/Net
Shows | work
116

Documentari...

Local News -
Morning
34.8

Comedies
245

Game Shows

Court Shows
200

Local News -
Evening
22.4

Mystery/
Suspense
/Crime
15.9

Local News
- Late
18.3

Nation Food/
al/Net Cooki
work ng

New... Sho...

m who Attended a COMEDY CLUB in the past 12 months

m who Attended a COMEDY CLUB in the past 12 months

B WEST PALM BEACH-BOCA RATON

Ad-Supported Local TVStatfon Programs (Persons & % Reach): Adults 21 or olde

T

vg. Minutes/day Spent): Adults 21 or older

(Averoge week]
Local News - Evening

Comedies

Sports

Local News - Morning
Movies

Dramas

Game Shows
National/Network News.
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late

Court Shows

Daytime Talk Shows

% Time Spent:

Ad—Sulp’gorted Local TV Station Programs (% Time Spent & A

B —————k - ;'

M_!l

e —

iy 78
asegse T

B Y 7w

5. 7%

9.5%

Comedies
23.2

Dramas
36.8

=

0.

ro
s

mm_,.m
o el 1¥ m
T — 1
Gaiges 10
m—!m
G — T

245 71— 15 B

Avg. Hours+Minutes/day with Ad- m
Supported Local TV Stations: Adults g
21 orolder 2 =

0%
o ..

who Attended a COMEDY WEST PALM BEACH-! B(XZA
CLUB inthe past 12 RATON
months

w who Attended a COMEDY CLUB in the past 12 months

WEST PALM BEACH-BOCA RATON DMA  Scarborough R2 2025: Aug24-Jun25  Qual Intab 237
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Local News -
Evening
26.6

/Suspen
se/Crim
e
19.4

Court Shows
219

Local News -
Morning
36.5

Daytime Talk
Shows
20.1

2 tional
Movies Nationa

236

Comedies
pLE

Movies
24.1 22.7

Game
Shows

Daytime Talk
Shows
209

Local
News -

Mystery/
Suspense
Late /Crime
Local News -
Evening
24.7

Local News -
Morning
348

Court Shows
20.0

® who Attended a COMEDY CLUB in the past 12 months

Events attended/places visited past 12 months: Comedy club

® WEST PALM BEACH-BOCA RATON
* Share of Everything

13 for Anything _



20,179,424 or 77.4% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Social Media for an average of 151.7 minutes every day representing 27.4% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 247,930 or 76.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Social Media for an average of 155.7 minutes every day representing 22.2% of all time
spent daily with Ad-Supported Digital Media.
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HELIUM

COMEDY CLUB

Avg. Week All mgigital (Persons & % Reach): Adults 21 or older
B

[ 182,568 or 74.1% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Social Media for an average of 144.2 minutes every day representing 28.6% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All mgigital (Persons & % Reach): Adults 21 or older

[ 121,739 or 81.4% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Social Media for an average of 141.8 minutes every day representing 24.2% of all time
spent daily with Ad-Supported Digital Media.
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[ 114,652 or 74.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Social Media for an average of 144.6 minutes every day representing 24.9% of all time
spent daily with Ad-Supported Digital Media.
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19,376,573 or 74.3% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 53.4 minutes every day representing 35.2% of all time
spent daily with Ad—Supported Social Media.
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182,568 or 74.1% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 47.2 minutes every day representing 32.7% of all time
spent daily with Ad-Supported Social Media.
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112,152 or 74.9% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 45.6 minutes every day representing 32.2% of all time
spent daily with Ad-Supported Social Media.
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114,652 or 74.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 52.6 minutes every day representing 36.4% of all time
spent daily with Ad-Supported Social Media.
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19,376,573 or 74.3% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 53.4 minutes every day representing 35.2% of all time
| spent daily with Ad-Supported Social Media.
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244,571 or 75.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 49.4 minutes every day representing 31.7% of all time
spent daily with Ad-Supported Social Media.
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182,568 or 74.1% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use

!!E!ﬁlvlcll )‘F&z STl Ad-Supported Facebook for an average of 47.2 minutes every day representing 32.7% of all time
spent daily with Ad-Supported Social Media.
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112,152 or 74.9% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
Ad-Supported Facebook for an average of 45.6 minutes every day representing 32.2% of all time
spent daily with Ad-Supported Social Media.
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_ _ . 114,652 or 74.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months use
RED LIGHT &) Ad-Supported Facebook for an average of 52.6 minutes every day representing 36.4% of all time
spent daily with Ad-Supported Social Media.
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609,279 reaching Adults 18 or older who Attended a COMEDY CLUB in the past
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reaching Adults 21 or older who Attended a COMEDY CLUB in the past 12 months.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

Total Persons

&

v

= who Attended a COMEDY CLUB in the past 12 months

23,012,037 or 88.3% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months
spend an average of 59.9 minutes per day driving, seeing Billboards and Signs. 65.6% Listen to Local
Radio Stations Out-of-Home for an average of 35.5 minutes/day.
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 21 or older

(Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Retail Stores

Movie Theaters

= who Attended a COMEDY CLUB in the past 12 months

303,939 or 94.% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 70. minutes per day driving, seeing Billboards and Signs. 64.8% Listen to Local Radio
Stations Out-of-Home for an average of 38.9 minutes/day.
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COMEDY CLUB

Top-13 Out—af-Home Media (Persons & % Reach): Adults 21 or older

{average week)
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Shopping Malls

Drug Stores
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SiriusXm
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211,617 or 85.9% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 56.9 minutes per day driving, seeing Billboards and Signs. 70.9% Listen to Local Radio
Stations Out-of-Home for an average of 33.3 minutes/day.
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 21 or older

{average week)
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Podcasts

Spotify
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YouTube Music

Retail Stores

143,098 or 95.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 61.8 minutes per day driving, seeing Billboards and Signs. 67.5% Listen to Local Radio
Stations Out-of-Home for an average of 34.6 minutes/day.
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 21 or older

(Average week]
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SiriusXM

Podcasts

Drug Stores

Spotify

YouTube Music

Doctors' Offices/Hospitals

145,823 or 94.9% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 61. minutes per day driving, seeing Billboards and Signs. 70.6% Listen to Local Radio
Stations Out-of-Home for an average of 38.5 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 21 or older
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Events attended/places visited past 12 months: Comedy club
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| 23,012,037 or 88.3% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months spend an
average of 59.9 minutes per day driving, seeing Billboards and Signs representing 36.4% of all Time Spent
| with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Wekly “Share of Ad-Supported OOH Media"
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303,939 or 94.% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an
average of 70. minutes per day driving, seeing Billboards and Signs representing 37.5% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

Roachié "Share of Ad-Supported OOH Media"

Sl 96.7% 97.9%

0,
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211,617 or 85.9% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an
})ﬁx STl average of 56.9 minutes per day driving, seeing Billboards and Signs representing 36.3% of all Time Spent
with Ad-Supported Out-of-Home Media.

COMEDY CLUB

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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| 143,098 or 95.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an
TELT

average of 61.8 minutes per day driving, seeing Billboards and Signs representing 40.3% of all Time Spent
with Ad-Supported Out-of-Home Media.
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7 | 145,823 or 94.9% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend an
RED LIGHT

average of 61. minutes per day driving, seeing Billboards and Signs representing 41.8% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older

1-94 west of I-35W
1-94 east of I-35W
1-35W south of 1-94
1-35W north of I-94
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MN 47 (University Avenue)
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Top-26 Residential Zip Codes: Adults 21 or older
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Events attended/places visited past 12 months: Comedy club

303,939 or 94.% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 70. minutes per day driving an average of 40.8 miles each day and are 141.3% more
likely to use MIN 47 (University Avenue) than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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COMEDY CLUB

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Residential Zip Codes: Adults 21 or older

63137 34 249 1.41%

\

63031 PRfFimm 15 5-19%
. eoak
62243 [SUTII— 0.03%
62005 [GEET—2.72%

63110 [Emmm— 1%

63124 [PFOTIIN 237%

62035 [gETeEm 2.30%

63017 [T, 22

62234 2.19%

63080 m 2.16%

63120 [ESEEE 2.15%

63112 REFSTE 213%

62062 W 2.04%

63021 PRSI 1.0
63101 [gAPT, 189%
63130 FHERE W

"ok Avg. Hours#Minutes/day Driving: | 63135 P oasm 2%
Adults 21 or older 3,730 1.51°

058 63304 il

0% 62226 [IOLL 1a6%

¢ 8:% Avg. Miles/Day| 63069 s

00.0% Driving: 63376 : S

0 g'g who Attended a COMEDY ST.LOUIS I'E!!hl o 2.58%
X CLUB in the past 12 63303 .
o:0% months & 1.78%

¥ who Attended a COMEDY CLUB in the past 12 months W ST. LOUIS

ST. LouIs DMA Scarborough R2 2025: Aug24-Jul25 Qual intab 235
All Graphs and soefo.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Comedy club

211,617 or 85.9% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 56.9 minutes per day driving an average of 33.1 miles each day and are 146.9% more
likely to use Martin Luther King Bridge than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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Funny

Bone

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Residential Zip Codes: Adults 21 or older
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Events attended/places visited past 12 months: Comedy club

143,098 or 95.6% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 61.8 minutes per day driving an average of 35.9 miles each day and are 108.8% more
likely to use Route 747 than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Residential Zip Codes: Adults 21 or older
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Events attended/places visited past 12 months: Comedy club

145,823 or 94.9% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months spend
an average of 61. minutes per day driving an average of 35.5 miles each day and are 134.9% more
likely to use US 710/Beeline Highway than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
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New York Times (Daily+Sunday)

MNew York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wiall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

who Attended a COMEDY CLUB
in the past 12 months

‘ 8,393,299 or 32.2% of Adults 18 or older who Attended a COMEDY CLUB in the past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 31.1%
of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older
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Newspaper(s) New York Times (excluding
(Sunday) (DailysSunday) Catalogs) Catalogs
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8.0 89

Magazines
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New York Times
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New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall street Journal (Daily)
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139,267 or 43.1% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing 31.%
of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older
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USA Today (Daily)
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Wall Street Journal (Daity)
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1.3
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(Daily+Sunday)
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USA Today (Dally)
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COMEDY CLUB

90,741 or 36.8% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 29.7%
of all time spent daily with All forms of Print Media.

Avg. Week All Print rgme“ﬂa (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Wall Street Journal (Daily)
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily
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USA Today (Daily)

New York Times (Daily+Sunday)
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New York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

42,878 or 28.7% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 30.6%
of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older
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40,054 or 26.1% of Adults 21 or older who Attended a COMEDY CLUB in the past 12 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing
36.7% of all time spent daily with All forms of Print Media.
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Podcasts

“Advertising Actions"

P21+ who Attended a COMEDY CLUB in the past 12 months (Shopped/Visited/Bought past
3mos Due to Ads on %)

95,458,406 37.7%

88,446,072 34.9%
72,920,446 28.8%

55,403,297

21.9%

37,878,135

Local AM/FM Radio

| 28,770,458

1

Cable TV Networks
Local Broadcast TV
Audio Streaming Services
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34,589,494 T 13.7%
36,078,718 14.2%
25,880,092 10.2%

24,327,204

USA

Newspapers rpcreny 11.0%
m P21+ who Attended a COMEDY CLUB in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Video Streaming Services
Broadcast, Cable, & Sat TV

Local Broadcast TV

"Advertising Actions"

P21+ who Attended a COMEDY CLUB in the past 12 months (Shopped/Visited/Bought past
3mos Due to Ads on %)
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Broadcast, Cable, & Sat TV
Video Streaming Services
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Cable TV Networks

"Advertising Actions"”

P21+ who Attended a COMEDY CLUB in the past 12 months (Shopped/Visited/Bought past

3mos Due to Ads on %)
79150
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282,454 11.6%
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P21+ who Attended a COMEDY CLUB in the past 12 months (Shopped/Visited/Bought past
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CATTEI ) | WPB Advertising Actions

P21+ who Attended a COMEDY CLUB in the past 12 months (Shopped/Visited/Bought
past 3mos Due to Ads on %)
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